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What is typography?



“Typography is what  
  language looks like.”

—Ellen Lupton



message
context

formcontent



voice + gesture + referencetype =
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Type as Voice

Type can function as a human-voice transmitter 
and convey the tones and qualities of your voice 
visually. We each have a unique voice that com-
municates a great deal about us, like our gender 
and age. It charts where we come from, who we 
know and where we have lived along the way. 
Could your voice look like the traditionally Brit-
ish and approachable Gill Sans, or the more intel-
lectual Caslon?



Simply say what you see...



hello











Listen to type.
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Gesture

In addition to tone of voice, we use facial expres-
sions, gestures and posture to convey a wide 
range of emotional clues from the subtle to the 
dramatic. Typefaces and the way they are used 
provide a similarly extensive emotional range ty-
pographically.
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Reference (to our memory)

We are all type consumers: we all interact with, 
and consume, a vast array of typefaces everyday 
of our lives and most of the time we do this with-
out being consciously aware of it. 

Type influences what we read and affects our 
choices because we all instinctively understand 
what it is communicating to us, and we have 
been learning to interpret the references all our 
lives. 



How many luxury items?



Number of luxury items:_____  Time take to find them:_____



Number of luxury items:_____  Time take to find them:_____

We don’t even have to read the words.



“ The history of typography reflects a continual 
tension between the hand and the machine, the 
organic and the geometric, the human body and 
the abstract system. These tensions, which 
marked the birth of printed letters over five 
hundred year ago, continue to energize typogra-
phy today.” — Ellen Lupton



Humanist
Jenson (1471)

Old Style
Garamond (CA. 1530)

Transitional
Baskerville (1757)

Modern
Bodoni (1798)

Slab Serif
Clarendon (1845)

Sans Serif
Grotesque

Franklin Gothic (1903)

Sans Serif
Neo-Grotesque

Helvetica (1956)

Sans Serif
Geometric

Futura (1927)

Sans Serif
Humanist
Gill Sans (1927)

Glyphic
Fritz Quadrata (1975)

Script
Snell Roundhand (1966)

Decorative
Senator (1988)

Blackletter
Amador (2004)



What kind of person has 
written this sentence?



I am not a criminal.

Voice / Gesture / Reference



A style is a matter of doing something. The 

style in which something is done can influ-

ence how a message is received. This is 

true of the sentence on the previous page. 

The elegant typeface in which the sentence 

“I am not a criminal” is written seems to 

make it more believable. 

When it comes to message-making we should 

not forget that the form of the message 

matters as much as the content.

Different styles can be exemplified in 

writing, painting, designing, dressing, 

acting, walking, talking, and even think-

ing. If we undertake any of these activi-

ties then we will be sure to do so in a way 

that is distinctive and personal. It is 

always within our power to develop our own 

particular and individual style of writing, 

painting, designing, dressing, acting, 

walking, talking, or thinking. At the same 

time, however, our own way of doing these 

things will tend to make reference to a 

more general way of doing them. In other 

words, while there are individual styles, 

these usually partake of styles that are 

social and cultural in origin. Thus, the 

way in which we talk will not be indepen-

dent of a community of people who talk in a 

similar way, for example in terms of 

accent. The accent that you have will 

always be a cultural and stylistic varia-

tion of a particular language.  

 



There is nothing wrong. Yet, you feel you’re being betrayd...



How powerful is it? 



C O N T E N T

Do not touch me.





Don’t touch me...



Use it carefully.



Thank you.


